4™ Mediterranean Conference on Information Systems
Athens, Greece, 25-27 September 2009
www.mcis2009.org

List of Provisionally Accepted Papers for Presentation at MCIS 2009

Authors

Title

Track: 1S Education

Jeremy Durget and Daniel Smith

DISTANCE LEARNING, GAMES AND PEDAGOGY

Jeremy Rose, Kim Markfoged Margefoged and Jesper
Lund Andersen

CAN DESIGN SCIENCE BE USED FOR DESIGN?

Rachel Or-Bach and Aharon Yadin

IS EDUCATION — AN EMPIRICAL STUDY OF INDIVIDUALLY ASSIGNED
HOMEWORK

Ghada Alaa and Dina Hussein

A ROADMAP FOR INTEGRATING WEB 2.0 TOOLS INTO IS TEACHING &
RESEARCH IN A DEVELOPING COUNTRY CONTEXT: THE EGYPTIAN
PERSPECTIVE

Angelika Kokkinaki, Vasso Stylianou, Soulla Louca,
Dmitri Apraksin and Despo Ktoridou

THE BALANCING ACT OF DEVELOPING AN UNDERGRADUATE MIS
PROGRAM

Kiriakos Patriarcheas and Michalis Xenos

THE MESSAGE CONTENT CATEGORY AS ANALYSIS UNIT FOR DISCUSSIONS
STUDY IN ASYNCHRONOUS DISTANCE EDUCATION FORA

Oihab Allal-Cherif

HIGHLIGHT ELECTRIC CASE STUDY: HOW TO CONCEIVE, DEVELOP AND
IMPLEMENT A B2B INFORMATION SYSTEM?

Rami Rashkovits and Aharon Yadin

NEW PERSPECTIVE ON DEVELOPING TECHNICAL AND SOFT SKILLS FOR IS
GRADUATES — THE CASE OF SYSTEM ANALYSIS AND DESIGN WORKSHOP

Andreas Savva, Vasso Stylianou and George Portides

A TOOL FOR TEACHING SPLINE METHODS IN A COMPUTER GRAPHICS
COURSE

Karen Neville, Simon Woodworth and Frederic Adam

A TEACHING CASE EXPLORING THE DEVELOPMENT & VALUE OF A RETAIL
DASHBOARD

Vladimir Dimitrov

MSIS 2006 IMPLEMENTATION REVIEW IN BULGARIA

Athanasios Mazarakis

COGNITIVE PSYCHOLOGICAL EXPANSIONS OF THE SPLIT-ATTENTION
EFFECT

Jorge Ribeiro and Rui Gomes

INFORMATION SYSTEMS MANAGEMENT TO SUPPORT THE QUALITY
MANAGEMENT SYSTEMS: A CASE STUDY IN A HIGH EDUCATIONAL
INSTITUTION

Track: IS in Tourism

Zigor Salvador and Alex Usandizaga

Carlos Lamsfus, Aurkene Alzua-Sorzabal, David Martin,

CONTEXTUAL COMPUTING BASED SERVICES IN TOURISM

Vasiliki Vrana and Kostas Zafiropoulos

A SOCIAL NETWORKING ANALYSIS OF TRAVEL BLOGS

Hajer Kefi and Jessie Pallud

HOW INFORMATION TECHNOLOGY SUPPORTS CULTURAL MEDIATION IN
MUSEUMS

Luis Casald, Carlos Flavian and Miguel Guinaliu

CONSUMER BEHAVIOR IN FIRM-HOSTED ONLINE TRAVEL COMMUNITIES

Zouhour Smaoui Hachicha and Jamil Chaabouni

FLOORS CONCEPT FOR STUDYING E-COMMERCE DEVELOPMENT:
PERTINENCE WITH REFERENCE TO TUNISIAN CONTEXT

John D'Ambra and Nina Mistlilis

INFORMATION NEEDS OF VIRTUAL AND ON SITE CLIENTS OF CULTURAL
HERITAGE VISITOR CENTRES

Hulisi Ogiit and Bedri Kamil Onur Tag

THE EFFECT OF INTERNET CUSTOMER REVIEWS ON THE PRICING OF
HOTEL ROOMS

Alessandro Inversini and Lorenzo Cantoni

UNDERSTANDING ONLINE REPUTATION OF MEDITERRANEAN
DESTINATIONS

Euripidis Loukis, Marianna Sigala and Fotini
Michailidou

INTERNAL AND E-SALES INFORMATION SYSTEMS: IMPACT ON
INNOVATION AND BUSINESS PERFORMANCE IN THE TOURISM SECTOR




Marianna Sigala

GEOCOLLABORATIVE PORTALS AND TRIP PLANNING: USERS’
PERCEPTIONS OF THE SUCCESS OF THE COLLABORATIVE DECISION
MAKING PROCESSES

Track: Free, Libre and Open Source Software

Diomidis Spinellis and Vaggelis Giannikas

OPEN SOURCE ADOPTION IN LARGE US COMPANIES

Eirini Kalliamvakou, Georgios Gousios, Diomidis
Spinellis and Nancy Pouloudi

MEASURING DEVELOPER CONTRIBUTION FROM SOFTWARE REPOSITORY
DATA

Spyridoula Lakka, Dimitris Varoutas and Dracoulis
Martakos

IMPACT OF OSS ON SOFTWARE MARKETS- AN EVALUATION

Track: Social Study of IT Marketplace in the Private & Public Sector

Antonios Kaniadakis and Alexandros Andreas Kyrtsis

THE SOCIO-LOGIC OF THE IT MARKETPLACE AND LONG-TERM
RELATIONSHIPS BETWEEN BANKS AND IT FIRMS

Katerina Voutsina

KNOWLEDGE ASYMMETRY IN SHORT-TERM EMPLOYMENT
RELATIONSHIPS:OPPORTUNISM INHIBITORS IN THE HIGHLY-SKILLED
SECTOR OF IT MARKETPLACES

Gregory Maniatopoulos

THE IMAGINARY SIGNIFICATIONS OF TECHNOLOGY ACQUISITION

neil pollock

CONSTRUCTING IT MARKETS: HOW INDUSTRY ANALYSTS ORGANISE
TECHNOLOGICAL FIELDS

Track: Digital Interactive Media

Andreas Veglis

CROSS MEDIA COMMUNICATION IN NEWSPAPER ORGANIZATIONS

Georgios Koniaris and George Lekakos

INVESTIGATING INTENTION TO USE AN INTERACTIVE TELEVISION GAME

Konstantinos Chorianopoulos and Pablo Cesar

TAKING SOCIAL TV BEYOND CHATTING: HOW THE TV VIEWER ADDS
VALUE TO THE NETWORK

loannis Deliyannis, Anastasios Anoniou and Panos
Pandis

DESIGN AND DEVELOPMENT OF AN EXPERIMENTAL LOW-COST
INTERNET-BASED INTERACTIVE TV STATION

loannis Deliyannis and Panos Pandis

AN INTERACTIVE MULTIMEDIA ADVERTISING SYSTEM FOR NETWORKED
MOBILE DEVICES

Track: IS Knowledge and Innovation

Rafik Letaief, Rody Klein and Sanxing Cao

METIS : CREATIVITY OF GLOBAL VIRTUAL TEAMS APPLIED TO NEW
PRODUCT DEVELOPMENT

Anis KHEDHAOURIA

USING THE INTRANET ENVIRONMENT FOR ENHANCING
ORGANIZATIONAL CREATIVITY

Dimitra Pappa and Constantin Makropoulos

ALIGNING BUSINESS AND LEARNING: COMPETENCY BASED LEARNING
MANAGEMENT IN ORGANISATIONS

Martyn Brown and Aileen Cater-Steel

DO RUMOURS CONTRIBUTE TO KNOWLEDGE MANAGEMENT - AND WILL
WE EVER KNOW?

Leonardo Caporarello and Daniele Costa Zaccarelli

THE MEDIATING ROLE OF ABSORPTIVE CAPACITY ON THE RELATIONSHIP
BETWEEN CLIMATE AND COMMITMENT

Anouck Adrot and Gaetan Mourmant

TECHNOLOGICAL SUPPORT TO IMPROVISATION DURING CRISIS: AN
IMAGE THEORY BASED APPROACH

Rebecca Angeles

SUPPLY CHAIN BUSINESS PROCESS AND IT INFRASTRUCTURE SUPPORT
FOR CULTIVATING ABSORPTIVE CAPACITY CAPABILITY: A CLUSTER
ANALYSIS STUDY

Salima KRIAA MEDHAFFER

IDENTIFICATION OF SKILLS FOR ANIMATION OF THE ANTICIPATORY
ENVIRONMENTAL SCANNING AND PROPOSAL OF A TOOL FOR BEGINNER
ANIMATORS' ASSISTANCE

Lieda Souza, Isabel Ramos and Jose Esteves

CROWDSOURCING INNOVATION: A RISK MANAGEMENT APPROACH

Nikolaos Nanas, Manolis Vavalis, Elias Houstis, Lefteris
Kellis and loannis Koutsaftikis

WEB OBSERVATORIES: CONCEPTS, STATE OF THE ART AND BEYOND

Track: Enterprise Systems

Laden Aldin, Sergio deCesare and Mark Lycett

SEMANTIC DISCOVERY AND REUSE OF BUSINESS PROCESSES PATTERNS

redouane El Amrani

Open Source ERP in organization: Research agenda




Florence Augusto, Jorge Ribeiro and Rui Gomes

SERVICE-ORIENTED ARCHITECTURE ADOPTION IN A PORTUGUESE
COMPANY: A CASE STUDY

Rocco Agrifoglio and Concetta Metallo

THE ROLE OF AFFECTIVE COMMITMENT IN ERP ADOPTION: AN
EMPIRICAL STUDY

Sana Guetat Mabrouk and Salem Ben Dhaou Dakhli

THE INFORMATION CITY: A FRAMEWORK FOR INFORMATION SYSTEMS
GOVERNANCE

Ahmad Alibabaei, Wasana Bandara and Mohammad
Aghdasi

A HOLISTIC VIEW OF BUSINESS PROCESS MANAGEMENT (BPM) SUCCESS
FACTORS AND THE MEANS OF ACHIEVING THEM

Euripidis Loukis and Konstantinos Pazalos

STRATEGY, ICT INVESTMENT, BPR AND BUSINESS PERFORMANCE: AN
EMPIRICAL INVESTIGATION

Gian Marco Campagnolo

SPACES FOR SOCIAL LEARNING IN ERP POST-IMPLEMENTATION

Jan Stefan Addicks

A FUZZY LOGIC BASED APPROACH FOR ENTERPRISE APPLICATION
EVALUATIONS

Evaggelia Aggelopoulou and Katerina Pramatari

FACTORS AFFECTING THE ADOPTION OF SERVICE ORIENTED
ARCHITECTURES

Track: Healthcare Information Technology

Alice Duchamp and Barbara Green

A DATA MINING APPROACH TO IDENTIFY DIABETES

Cristiano Storni and Leigh Griffin

TOWARDS FUTURE HEALTH SOCIAL NETWORKING: PATIENT GENERATED
CONTENT AND THE ROLE OF COMMUNITY PHARMACISTS

Mariangela Contenti, Gregorio Mercurio, Fabrizio Ricci
and Luca Dan Serbanati

LUMIR: A LONGITUDINAL EHR-S IN THE BASILICATA REGION

JOSE MANUEL ORTEGA EGEA and MARIA VICTORIA
ROMAN GONZALEZ

BUILDING PHYSICIANS’ TRUST IN E-HEALTH: AN APPLICATION TO EHCR
SYSTEMS

Track: Information Systems and Marketing

Cristiane Drebes Pedron and Mario Caldeira

CUSTOMER RELATIONSHIP MANAGEMENT ADOPTION: USING DYNAMIC
CAPABILITIES APPROACH

Jean-Eric Pelet and Panagiota Papadopoulou

THE EFFECT OF COLORS OF E-COMMERCE WEBSITES ON MOOD,
MEMORIZATION AND BUYING INTENTION

Dimitrios Drosos and Konstantinos Fouskas

ADVERTISING ON THE INTERNET: PERSPECTIVES FROM ADVERTISING
AGENCIES AND ADVERTISERS

Wander Trindade Venturini and Oscar Gonzalez Benito

CRM TECHNOLOGICAL SOLUTIONS: AN APPROACH OF THE CRITICAL
SUCCESS FACTORS IN THE IMPLEMENTATION PROCESS

Barbara Krumay and Christoph Zauner

THE IMPACT OF VIRTUAL COMMUNITIES ON E-LOYALTY. A CONCEPTUAL
FRAMEWORK

loannis Krasonikolakis and Adam Vrechopoulos

SETTING THE RESEARCH AGENDA FOR STORE ATMOSPHERE STUDIES IN
VIRTUAL REALITY RETAILING: AN INTERDISCIPLINARY APPROACH

Track: Recommender Systems

Carlos Porcel, Enrique Herrera-Viedma and Maria Jesus
Lizarte

A LINGUISTIC RECOMMENDER SYSTEM FOR UNIVERSITY DIGITAL
LIBRARIES TO HELP USERS IN THEIR RESEARCH RESOURCES ACCESSES

Monica Johar, Pelin Atahan and Sumit Sarkar

IMPROVING THE EFFECTIVENESS OF RECOMMENDATION SYSTEMS
THROUGH STRATEGIC LEARNING

Panagiotis Germanakos, Nikos Tsianos, Zacharias
Lekkas, Mario Belk, Constantinos Mourlas and George
Samaras

HUMAN FACTORS AS A PARAMETER FOR IMPROVING INTERFACE
USABILITY AND USER SATISFACTION

Matina Charami and George Lekakos

APPLYING RECOMMENDATION TECHNIQUES IN CONVENTIONAL
GROCERY RETAILING

Track: Developing a Sustainable Information Society

Yoshiaki Fukami, Hideaki Takeda, Ikki Ohmukai and Jiro
Kokuryo

FROM SELF-INTEREST TO COMMONS: DISTINCT ASPECT OF SOCIAL
BOOKMARKING SERVICES

Florence Rodhain and Bernard Fallery

ICT AND ECOLOGY: IN FAVOUR OF RESEARCH BASED ON THE
RESPONSIBILITY PRINCIPLE

Panagiotis Panagiotopoulos, Tony Elliman and Guy
Fitzgerald

DEMOCRATIC DECISION-MAKING IN THE INFORMATION SOCIETY:
EXPLORING STAKEHOLDERS’ VIEWS

Dimitris Boucas

THE ROLE OF THE STATE IN THE INFORMATION SOCIETY: EVIDENCE
FROM GREECE




Iraklis Varlamis, Andreas Giannakoulopoulos and
Dimitris Gouscos

INCREASED CONTENT ACCESSIBILITY FOR WIKIS AND BLOGS

Track: IS Security

george vakaros, george pangalos and victor
eleftheriadis

K-BASS: A KNOWLEDGE-BASED ACCESS SECURITY SYSTEM

George Aggelinos and Sokratis Katsikas

INTEGRATING DISASTER RECOVERY PLAN ACTIVITIES INTO THE SYSTEM
DEVELOPMENT LIFE CYCLE

Peter Bednar and Vasilios Katos

ADDRESSING THE HUMAN FACTOR IN INFORMATION SYSTEMS SECURITY

Aristeidis Chatzipoulidis and loannis Mavridis

EVOLVING CHALLENGES IN INFORMATION SECURITY COMPLIANCE

Christos Kalloniatis, Evangelia Kavakli and Eustathios
Kontellis

PRIS TOOL: A CASE TOOL FOR PRIVACY-ORIENTED RE

Aggeliki Tsohou, Maria Karyda, Spyros Kokolakis and
Evangelos Kiountouzis

ALIGNING SECURITY AWARENESS WITH INFORMATION SYSTEMS
SECURITY MANAGEMENT

Track: E-Government

Vassilis Meneklis and Christos Douligeris

EXPLORING THE DYNAMICS OF CHANGE IN EUROPEAN MUNICIPAL
SETTINGS: A CASE STUDY OF TWO RESEARCH AND DEVELOPMENT
PROJECT

Jorg Becker, Philipp Bergener, Martin Instinsky, Stefan
Kleist, Daniel Pfeiffer and Michael Rackers

PICTURE - A FRAMEWORK FOR TRANSPARENT ICT INVESTMENT
DECISIONS IN PUBLIC ADMINISTRATIONS

Kostas Zafiropoulos and Vasiliki Vrana

REPRESENTATION AND STUDY OF POLITICAL BLOGS CONVERSATIONAL
PATTERNS

Flora Amato, Antonino Mazzeo, Vincenzo Moscato and
Antonio Picariello

A MODEL FOR E-GOVERNMENT DIGITAL DOCUMENT

Evdoxia Patsouraki

THE CASE OF THE LOCAL INFORMATION SOCIETY OF E-TRIKALA

Antoine Harfouche and Michel Kalika

CHALLENGES TO INCREASE GOVERNMENT E-SERVICES TAKE-UP IN
LEBANON

Elpida Prasopoulou

THE INTERPLAY OF ICT INNOVATION WITH STATE ADMINISTRATIVE
TRADITION: THE CASE OF THE GREEK TAXATION INFORMATION SYSTEM
(TAXIS)

Gianluigi Viscusi

A FRAMEWORK FOR SERVICE PRELIMINARY PLANNING IN
EGOVERNMENT INITIATIVES

ibrahim ARPACI and Ali ARIFOGLU

MANAGING TECHNOLOGICAL INNOVATION PROCESS IN PUBLIC
ORGANIZATIONS

Sietse Overbeek, Marijn Janssen and Patrick van
Bommel

TOWARDS INTEGRATED PUBLIC SERVICE DELIVERY BASED ON AN
ONTOLOGICAL FRAMEWORK

Erne Kassim and Husnayati Hussin

THE INSTITUTIONAL SPHERES OF E-GOVERNMENT USAGE

Stavroula Sabati, Aristeidis Theotokis and Katerina
Pramatari

EVALUATION OF E-GOVERNMENT SERVICES FROM THE CITIZEN
PERSPECTIVE

Demetrios Sarantis, Yannis Charalabidis and Dimitris
Askounis

TOWARDS E-GOVERNMENT POLICY FORMATION: A MULTI-FACET
TAXONOMY OF E-GOVERNMENT PROJECTS

Track: E- and Mobile Business

Tharwa Najar and Mokhtar Amami

INTERORGANIZATIONAL RELATIONSHIPS CLIMATE AND
INTERORGANIZATIONAL INFORMATION SYSTEMS SUCCESS; A SUPPLY
CHAIN PERSPECTIVE

Wolfgang Maass and Tobias Kowatsch

LET’S GET MARRIED: ADOPTION OF INTERACTIVE PRODUCT
INFORMATION FOR BUNDLE PURCHASES BY TANGIBLE USER INTERFACES

Tobias Kowatsch and Wolfgang Maass

THE USE OF FREE AND PAID DIGITAL PRODUCT REVIEWS ON MOBILE
DEVICES IN IN-STORE PURCHASE SITUATIONS

HOMER PAPADOPOULOS

MOBILE DATA SERVICES USAGE: AN IN DEPTH INVESTIGATION OF THE
INFLUENCE OF THE “PERSONAL LAYER” OF PLACE

Sylvia Schuh, Rainer Kegel and Florian Bistricky

A COMMERCIAL INTERNET PRESENCE — CHECKLIST FOR CONSUMER-
FOCUSED FUNCTIONALITIES

Pavlos Vlachos

ELECTRONIC SERVICE QUALITY IN MOBILE INTERNET MUSIC SERVICES:
COMPARING DIFFERENT SECOND-ORDER MEASUREMENT
SPECIFICATIONS

Vaggelis Saprikis, Anestis Fachantidis and Maro
Vlachopoulou

ONLINE SHOPPING PERCEPTIONS OF GREEK CONSUMERS




Eleftherios Kioses and Katerina Pramatari

ADOPTION OF ELECTRONIC SUPPLY CHAIN COLLABORATION SERVICES:
THE EFFECT OF COLLABORATION CLIMATE AND THE ROLE OF
PERCEPTIONS OF E-MARKETPLACE PARTICIPATION IMPACT

Oihab Allal-Cherif

A NEW BUSINESS MODEL FOR ELECTRONIC MARKETPLACES

Vasilios Koutsiouris and Adam Vrechopoulos

DEVELOPING A USER-CONSUMER TYPOLOGY IN THE CONTEXT OF
LOCATION BASED MOBILE SERVICES: A MULTIDISCIPLINARY RESEARCH
APPROACH

Track: Interoperabil

ity of Public IS Infrastructures

Francesco Sasso, Margherita Forcolin and Gilda De
Marco

A COOPERATION INFRASTRUCTURE FOR COMMUNICATION BETWEEN
PUBLIC BODIES; THE FRIULI VENEZIA GIULIA CASE

Renke Fahl-Spiewack and Horst Kraemer

IN-PROGRESS CASE STUDY: THE EU SERVICES DIRECTIVE - REUSING
EXISTING RESOURCES IN PUBLIC SECTOR INTEROPERABILITY

Eleni Zampou, Stylianos Eliakis and Katerina Pramatari

ASSESSMENT OF INTEROPERABILITY: THE CASE OF E-GOVERNMENT
SERVICES

Yannis Charalabidis and Fenareti Lampathaki

A REVIEW OF INTEROPERABILITY STANDARDS AND INITIATIVES IN
ELECTRONIC GOVERNMENT

Track: Security and Privacy in 1S: Legal & Regulatory Issues

Anna-Maria Piskopani and Lilian Mitrou

FACEBOOK: RECONSTRUCTING COMMUNICATION-DECONSTRUCTING
PRIVACY?

arshad jamal and Melissa Cole

THEMATIC ANALYSIS OF WEBLOGS: A CASE STUDY OF FACEBOOK'S
ADVERTISING TOOL BEACON

Track: Social Virtual Worlds

Niki Panteli and Lin Yan

WRITING TO THE UNKNOWN: BLOGGING AND THE PRESENCE OF

BACKPACKERS
Dina Hussein, Ghada Alaa and Ahmed Hamad TOWARDS DESIGN PATTERNS FOR WEB 2.0 SUPPORTED APPLICATION
DEVELOPMENTS
Nabila Jawadi and Nabila BOUKEF CHARKI AN EXPLORATORY STUDY OF THE EFFECTS OF VIRTUALITY ON TEAM
EFFECTIVENESS

Rony Medaglia, Jeremy Rose, Tom Nyvang and @ystein
Saebg

CHARACTERISTICS OF SOCIAL NETWORKING SERVICES

Stefano De Paoli and Aphra Kerr

THE ECONOMY OF CHEATING IN MMORPGs: A CASE STUDY OF
INNOVATION

Larisa Survilo

STRUCTURAL REASONING BASED ON SNA

Niki Panteli, Nancy Pouloudi and Bas Verplanken

HABITS IN VIRTUAL TEAMS: AN EXPLORATORY STUDY

Track: Economics of Information Systems

Daphne Raban

SATISFACTION AND CONTINUANCE IN AN ONLINE INFORMATION
MARKET

Jai Asundi, Octavian Carare and Kutsal Dogan

WHY DO COMMERCIAL FIRMS OPEN THE SOURCE CODE OF THEIR
PRODUCTS?

Maria Sakalaki and Smaragda Kazi

REPRESENTATION AND ECONOMIC VALUATION OF INFORMATION IN LAY
ECONOMIC THINKING

Georgios Angelou and Anastasios Economides

PRICE COMPETITION ANALYSIS IN ICT BUSINESS

Andriana Dimakopoulou and Katerina Pramatari

INVESTMENT EVALUATION OF RFID TECHNOLOGY APPLICATIONS: A
REAL OPTIONS PERSPECTIVE

Track: Web Application Security

Dimitris Mitropoulos, Vassilios Karakoidas and
Diomidis Spinellis

FORTIFYING APPLICATIONS AGAINS XPATH INJECTION ATTACKS

Dimitris Zisiadis and Spyros Kopsidas

VIDPSEC USER ASSISTED PAIRING OF DEVICES IN PROXIMITY

Costas Vassilakis and Christos Kareliotis

A FRAMEWORK FOR ADAPTATION IN SECURE WEB SERVICES

Georgios Argyros and Konstantinos Papapanagiotou

TOWARDS AN AUTOMATED, BLACK-BOX METHOD FOR REVERSING WEB
APPLICATIONS

Track: Challenging Collaboration with RFID integrated IS

Rebecca Angeles

IMPORTANCE OF ABSORPTIVE CAPACITY ATTRIBUTES ATTRIBUTES IN
RADIO FREQUENCY IDENTIFICATION SUPPLY CHAIN INITIATIVES

Margarete Koch and Henning Dr Baars

ANALYZING RFID DATA FOR THE MANAGEMENT OF REUSABLE
PACKAGING




Angeliki Karagiannaki and Maria Kechagia

MODELING THE WAREHOUSE OPERATIONS TO QUANTIFY THE VALUE OF

RFID
Konstantinos Panousis and Angeliki Karagiannaki QUANTIFYING RFID-ENABLED TRACEABILITY FOR THE FOOD INDUSTRY: A
CASE STUDY
Cleopatra Bardaki, Katerina Pramatari and Panos RFID-INTEGRATED RETAIL SUPPLY CHAIN SERVICES: LESSONS LEARNT
Kourouthanassis FROM SMART PROJECT

Asuman Dogac, Gokce Banu Laleci, Yildiray Kabak,
Mustafa Yuksel, Fulya Tuncer, Cagdas Ocalan, Mehmet
Olduz, John Kennedy, Julian Roche, Samia Drissi,
Michele Sesana, Ricardo Goncalves, Fernando Luis
Ferreira, Hugo Miguel Vieira and Alessandro Canepa

ISURF: RFID ENABLED COLLABORATIVE SUPPLY CHAIN PLANNING
ENVIRONMENT

Track: Other

Reyes Gonzalez, Jose Gasco and Juan Llopis

INFORMATION SYSTEMS OUTSOURCING IN SPAIN: REFLECTIONS FROM
THE PRACTITIONERS

Theodora Zarmpou, Hercules Dalianis and Maro
Vlachopoulou

DATA MIGRATION BETWEEN WEB CONTENT MANAGEMENT SYSTEMS

loanna Chini MAKING ICT INVESTMENTS WORK IN GREECE: THE "PROBLEM OF
IMPLEMENTATION"
Dimitris Papakiriakopoulos and Katerina Pramatari BUILDING CLASSIFIERS FOR DETECTING PRODUCTS MISSING FROM THE
SHELF

abdullah basahel and Zahir Irani

EVALUATION OF STRATEGIC INFORMATION SYSTEMS PLANNING (SISP):
DRIVERS PERCEPTION

Aileen Cater-Steel

USING INSTITUTIONALISM AS A LENS TO EXAMINE ITIL ADOPTION AND
DIFFUSION

Kalinka Kaloyanova, Ina Naydenova, Georgi Georgiev
and Pegruhi Melkonyan

DATA ERRORS AND RELEVANT DIMENSION VALUES DETECTION WITH A
REGULAR SPARSITY MAP

Bjorn Johansson, Frantisek Sudzina and Andreja
Pucihar

DOES ALIGNMENT OF BUSINESS AND INFORMATION STRATEGIES
MATTER?

Francisco Antunes and Jodo Paulo Costa

USING GSS FOR DECISION RECONSTRUCTION: A PRELIMINARY STUDY

Eleni Lioliou and Leslie Willcocks

IT OUTSOURCING GOVERNANCE: ILLUMINATING THE ROLE OF THE
CONTRACT IN MANIFESTING FORMAL AND SOCIAL CONTROL

SALOME VALERO and RAMON SALVADOR

THE ECONOMIC UNCERTAINTY AND THE CIO CHALLENGES. THE VALUE
OF IT OUTSOURCING IN CRISIS PERIOD

Bjarne Rerup Schlichter and Jeremy Rose

ANALYZING TRUST PERCEPTIONS IN SYSTEM IMPLEMENTATIONS

azedine boulmakoul, Nouredine Falih and Rabia
Marghoubi

META-MODELLING AND STRUCTURAL PARADIGM FOR STRATEGIC
ALIGNMENT OF INFORMATION SYSTEM




