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Introduction 
In his famous science-fiction novel Snow Crash, Neal Stephenson envisioned the 
evolution of the Internet into what he called a “Metaverse”, a three dimensional (3D) 
virtual reality (VR)-based space where people interacted and communicated with each 
other through their avatars (i.e. graphical representation of themselves). 
This is a far cry from the early text-based environments, such as Multi-User Domains 
(MUDs) and MUD-object oriented (MOOs) in which users were represented by a 
single character. Virtual worlds have since evolved into sophisticated 3D interactive 
systems, such as Massively-Multiplayer Online Role-Playing Games (MMORPGs), 
where millions of people chat, cooperate and compete with each other through their 
avatars. 
Beyond the entertainment and game play features, virtual worlds are evolving towards 
Stephenson’s concept of metaverse, where social and economic interactions are the 
main drivers. Currently one of the best examples of this evolution is Second Life 
(SL), a social virtual world (SVW) where people (called residents) can communicate, 
collaborate, and buy and sell not only virtual goods and services (e.g. clothes, real-
estate), but also real products (e.g. Dell computers) through their customized virtual 
spaces and avatars. 
Unlike most prior virtual worlds in which content was designed and managed by 
software specialists, developers of SL added an important feature: enabling users to 
build and personalize their avatars, private virtual spaces (lands), and objects (houses, 
clothes, etc.), through a powerful and easy-to-use interface. Furthermore, in addition 
to text-based chatting and instant messaging, SL developers recently added voice 
communication capabilities, are opening interesting opportunities for learning and 
training applications. 
SL’s population has grown from 2 million in December 2006 to 9 million residents 
today. About half a million users use SL regularly [11]. Interestingly, more than a 
million dollars are spent by residents every month. This world may be virtual, but the 
money is real. Current business transactions are performed in a virtual economy, 
allowing users to convert real money into a virtual currency, indexed by an exchange 
market managed by the developer’s online platform. In other words, one can buy and 
sell virtual money at any time. Moreover, well-known companies and banks are going 
“in-world” (i.e. inside SL) to advertise, and eventually sell, real products and services, 
by building SL stores or putting a link inside SL to their traditional websites. 
Similarly, universities and educators are setting up lectures and classes in SL. 
Recently, the Swedish government announced the opening of an official 



representation in SL. French politicians are promoting their presidential campaigns 
“in-world”. 
 
The objectives of the track are to encourage discussion and dissemination of research 
on Social Virtual leading to the development of new research theories, methodologies, 
models and applications. Theoretical, empirical, experimental, case studies and panel 
contributions in the form of both full papers but also short research-in-progress papers 
are welcome.  
 
Suggested topics (a non-exhaustive list): 

- Use of SVW 
- Business Models in SVW 
- Impact of SVW on organizational performance 
- Meetings in SVW 
- Education and SVW 
- Research Methods in SVW 
- Design impact on SVW usage 
- Strategy in SVW 
- Business in SVW 
- Privacy and Trust in SVW 
- Conflict between real and SVW 
- Culture and SVW 
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